Create content to grow followers

Community
Management

Analyze engagement to optimize content

- ngage in conversations that matter

- stablish brand presence ano

nurture a community on
inkedIn




Create content to engage and
grow followers

View as member
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Showcase what makes a brand unigue through thought leadership

"LinkedIn is the professional network. There's no other network

EV@ I’]J[S Events AP| that can really claim that name. We've seen that come to lite in
terms of promotion, paid media, organic media, how people
Bring your protessional community together in real time connect”

- Sr. Director, Social & Content Marketing Salesforce


https://learn.microsoft.com/en-us/linkedin/marketing/integrations/community-management/shares/images-api?
https://learn.microsoft.com/en-us/linkedin/marketing/integrations/community-management/shares/videos-api?
https://learn.microsoft.com/en-us/linkedin/marketing/integrations/community-management/shares/documents-api?
https://learn.microsoft.com/en-us/linkedin/marketing/integrations/community-management/organizations/events?

Analyze engagement to optimize content strateqgy
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Share statistics API Reactions API Comments API Video Analytics AP| Member Profile AP

Shares Reactions Comments Video Analytics Know who's

engaging



https://learn.microsoft.com/en-us/linkedin/marketing/integrations/community-management/organizations/share-statistics?
https://learn.microsoft.com/en-us/linkedin/marketing/integrations/community-management/shares/comments-api?
https://learn.microsoft.com/en-us/linkedin/marketing/integrations/community-management/shares/video-analytics-api?
https://learn.microsoft.com/en-us/linkedin/shared/integrations/people/profile-api?context=linkedin%2Fcompliance%2Fcontext&view=li-lms-unversioned&preserve-view=true
https://learn.microsoft.com/en-us/linkedin/marketing/integrations/community-management/shares/reactions-api?

-ngage in the conversations
that matter

Be notitied when your brand is @
mentioned using the Social Action
Notitications AP

Start a dialogue with your followers
using the People Typeahead AP



https://learn.microsoft.com/en-us/linkedin/marketing/integrations/community-management/organizations/organization-social-action-notifications?view=li-lms-2023-09&tabs=http
https://learn.microsoft.com/en-us/linkedin/marketing/integrations/community-management/organizations/organization-social-action-notifications?view=li-lms-2023-09&tabs=http
https://learn.microsoft.com/en-us/linkedin/marketing/integrations/community-management/shares/posts-atmention-search-api?view=li-lms-2023-09&tabs=http

Keeping you informeo

* Monthly APl update email™

* Developernews site & blog

* Recentchange & migrations page

* Product roadmap annual preview

* Eligible to attend LinkedIn annual
partner events

* The email is sent to your primary email associated with your LinkedIn profile. To ensure your colleagues
receive the monthly email, make sure to add them as a team member under My Apps in the developer portal.

Resources to help puild your integration

Supporting your integration

* (Gethelp from a support specialist
by submitting a Zendesk ticket

» Marketing Developer Group

e APl documentation

e \/ideo library

e [estadaccount

» APl status &incidents page

* Usage insights on your app

* [okeninspector



http://linkedin.zendesk.com/
https://www.linkedin.com/groups/14019718/
https://docs.microsoft.com/en-us/linkedin/marketing/
https://youtube.com/playlist?list=PLOiWp3quz2WWNUfH00ZAtXf4DFBAFDNUT&si=B4lLkv6uoNNh3AEG
https://docs.microsoft.com/en-us/linkedin/marketing/integrations/ads/account-structure/create-and-manage-accounts
https://linkedin.statuspage.io/
https://www.linkedin.com/developers/news/featured-updates/introducing-app-insights
https://www.linkedin.com/developers/tools/token-inspector
https://www.linkedin.com/content/developers/news
https://docs.microsoft.com/en-us/linkedin/marketing/integrations/recent-changes
https://docs.microsoft.com/en-us/linkedin/marketing/integrations/migrations

Partnership creates value

for partners for marketers

lind
“The LinkedIn Ads APlis a cornerstone of Adverity's ¢ \ Advertisers use a partner to manage
reporting proposition. Our recent integrations with ' their LinkedIn ads

Lead Generation, Audiences and Oftline Conversions
APls have translated into 20% higher win rates for new
business, a 107% revenue uplitt from existing customers 53
and similar double digit growth in customer 0

satistaction scores.” Of leads are automated through a

partner solution

Fabio De Bernadi VP Business Development

33%

Of Page posts are created by a partner
solution

. adverity
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